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T H E  B R O W A R D  L A A I A

Clarion
R e a c h i n g  O u r  G o a l s  T o g e t h e r !

F E B R U A R Y  2 0 1 8  •  V O L U M E  6  •  N U M B E R  2

Broward LAAIA Bowl-A-Thon Strikes 
It Big for LifeNet4Families

And the winner is... LifeNet4Families! On Saturday, January 
21, Broward LAAIA hosted our annual Strike Out Hunger 
Bowl-A-Thon fundraiser to help LifeNet4Families of Broward 
County continue to serve its mission to alleviate hunger and 
homelessness in Broward County. More than 150 people attended 
and 37 lanes were filled SpareZ Bowling Alley. Spectacularly, the 
event raised a total of $5,500. Thanks to our sponsor partners, 
Florida Peninsula Insurance and Edison Insurance.

On February 25, join LifeNet4Families for Andy’s Family Pasta 
Dinner, one of the charity’s most memorable annual events. Last 
year, over 800 people attended, enjoying great food, great fun, 
and a chance to help those less fortunate. And they raised over 
$150,000! Over the past 16 years, Andy’s Family Pasta Dinner 

has raised over $1,000,000 for LifeNet4Families. Click on the 
link below to donate to this worthy and worthwhile event: 
andyspastadinner.com

REACHING OUR GOALS TOGETHER
It’s Time For Spring Cleaning!

Welcome to another month and another opportunity to connect 
with your Broward LAAIA. Your officers and directors want to take 
a moment to thank our featured guest speaker for out January 2018 
Member Connection Meeting. Dr. Margarita Gurri, the Red Shoe lady, 
spoke at length about Reputation Management for members of our 
industry, and preserving your legacy. Ana Torres of Torres Insurance 
Agency put it perfectly: “Margarita is one of the best speakers we have 
had in the BLAAIA. She is very charismatic and maintained the interest 
of the attendees.”

It’s February, and while many of you are thinking about Valentine’s Day 
and all that holds, it’s also a good time to think about a Spring Cleaning 
for your clients’ insurance policies. Do they have all the coverage they 
need for their homes, cars, boats, and valuable possessions? Reaching 
out to your clients about a Spring Cleaning or policy checkup is a great 
way to reconnect, wish them a happy new year, and let them know 
that a review of their coverage could save them money, and lead to 
protections for items they may have acquired at Christmas or at other 
times of the previous year.

Pictured: LifeNet4Families board member Andy Cagnetta, LifeNet4Families 
CEO Melanie Geddes, and Broward LAAIA board member Barry Sanders.

Introducing The Hearth. There’s nothing new in home and auto insurance. Yet.

T H E  B R O W A R D  L A A I A

http://www.thehearth.com/
http://www.andyspastadinner.com/
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LAAIA, in conjunction with the PIA, was 
in our State Capitol this month to meet 
with lawmakers and discuss many pieces 
of legislation that our associations are 
keeping track of.

Leading this year’s topics are PIP, Workers 

Compensation, Assignment of 
Benefits, and diligent effort 
requisites for commercial 
residential policies. We have 
been tracking these bills 
diligently, and our meetings 
with legislators were all 
received very positively.

We are looking forward 
to continuing these 
conversations with our 
legislators throughout the 

legislative session, to will keep the 
best interest of our agents and our 
policyholders at the forefront.

Stay tuned in next month’s CLARION for 
more Tallahassee and legislation updates. 

LEGISLATIVE UPDATE

The Latin American Asso-
ciation of Insurance Agen-
cies (LAAIA) Broward 
Chapter was founded in 
September 2010. LAAIA 
is an association of insur-
ance professionals whose 
purpose is to protect the 
rights of its member for 
the benefit of the consum-
er through education, in-
formation, networking and 
active participation in the 
political environment and 
community service.

LAAIA of Broward County
PO Box 17093
Plantation, FL 33318

WWW.BLAAIA.COM

Have visited our Facebook 
group, available to mem-
bers only? It is fun, easy, 
and a great place for en-
couragement, enlighten-
ment, and to celebrate our 
successes and events. We 
welcome your comments 
and suggestions. It’s an-
other privilege of member-
ship! Visit us at Facebook.
com/BrowardLAAIA. 

Agent’s	  Markets	  
P.O.	  Box	  4505	  

Hialeah,	  FL	  33015	  
P:	  (786)	  472-‐2880	  

submissions@agentsmarkets.com	  

• A	  Rated	  Programs	  
• Family-‐Oriented	  

Experience	  
• Quick	  Turnaround	  
• Multiple	  Lines	  of	  

Business	  
• Years	  of	  

Commercial	  Lines	  
Experience	  

	  

Call	  Us	  Today!	  
(786)	  472-‐2880	  

submissions@agentsmarkets.com	  

WHY AGENT’S 
MARKETS? 

	  

Offering	  A	  Rated	  Products	  at	  Affordable	  Prices	  

	  

Agent’s Markets is a brokerage firm offering A Rated and admitted insurance products in the 
state of Florida. We offer all lines of commercial lines products and have over 60 years of 
commercial lines experience. We are a family owned company and treat all of our agents like 
family. Give us a call today and see what we have to offer! 

	  

• BUSINESS OWNER’S POLICY	  
o A Rated, Admitted Carriers	  
o Wind > 3 miles from shore	  

	  
• GENERAL LIABILITY	  

o A Rated, Admitted Carriers	  
	  

• WORKER’S COMPENSATION	  
o Including Dividend Plans	  

	  
• BUSINESS AUTO	  

o Multiple A and A+ Rated Carriers	  
	  

• RESTAURANT PROGRAMS	  
o Including Wind	  
o Including Liquor Liability	  

	  
• COMMERCIAL PROPERTY	  

	  
• WIND ONLY	  

	  

Agent’s Markets is always adding products and companies. Contact us today to learn more about 
our products and see how we can help you place your business. 



C
LA

RIO
N

 + 3 

3

AGENT OF EXCELLENCE
5 Workplace Well-Being Trends to Watch In 2018

By ANN WYATT

Workplace well-being programs, it seems, have never been more 
popular. From technology advances (especially those in the 
wearable tech space) to increased corporate interest to more media 
coverage, workplace well-being programs are on everyone’s minds 
these days.

It’s also trend season—which means you’ll start seeing more posts 
and articles predicting what to expect in the well-being industry in 
the year ahead. Since we work in this space, Here are five key trends 
we’re noticing as we cast our gaze into 2018.

1. Personalization Plus! Fact: Employees are looking for 
personalization in their corporate well-being programs. And 
companies are getting smarter about using digital platforms, apps 
and wearable devices to meet employees’ preferences to have 
personalized experiences for their well-being—whether they’re in 
the office, working remotely or on-the-go. 

We’re starting to see companies use all the well-being data they’re 
capturing via this technology to more readily design experiences 
for employees that match their preferences and needs. What does 
this look like? Typically, recommended well-being content, specific 
program offerings, and fine-tuned offerings based on employee 

interest top the list. 

All this focus on personalization will help increase well-being 
program effectiveness and adoption rates and support the 
awareness and communications issues currently at hand—one of 
the main barriers to adoption for employer well-being programs 
today is simply a lack of knowledge that such a program exists. 

Looking ahead to 2018, I don’t see technology replacing the live, 
human element of workplace well-being (think classes and health 
coaching). Rather it will enable connections that weren’t otherwise 
possible (like linking colleagues with similar health goals and 
interests around the globe to build camaraderie and support one 
another’s progress). 

2. Tackling Workplace Stress. Over the last few years, we’ve 
heard quite a bit about the compounding effects of stress on 
today’s employees—and their employers. In fact, the World Health 
Organization (WHO) has noted stress the health epidemic of the 
21st century. One recent study found that work-related stress costs 
U.S. businesses $30 billion a year in lost workdays (some estimate it 
being $300 billion!).

Cont. on next page 5
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***SAVE THE DATE***
On Wednesday, February 21, 2018, join your Broward LAAIA 
chapter at the Plantation Preserve Golf Course & Club (7050 West 
Broward Blvd, Plantation, FL) from 6:30 to 8:30 p.m. for the Member 
Connection Dinner/Meeting. Citizens Insurance President Barry 
Gilway will speak about issues of critical importance to the industry, 
including AOB reform. 

Citizens Agent Class, Two Sessions! This class will include updates 
on what’s new or coming at Citizens, and will provide a question and 
answer segment. Agents, Agency Principals, Licensed Customer 
Representatives, and all other support staff are encouraged to attend. 
Wednesday, February 21, 2018

This class will include updates on what’s new or coming at Citizens and will provide a question and answer segment. By attending 
the Afternoon Session training class, Citizens-appointed agents will satisfy their biennial agent recertification requirement. If your 
recertification is not due at this time and you attend this class, your next recertification date will reset for February 2020. This training 
class does not satisfy the initial Agent Certification requirement for appointment with Citizens. That must be completed via the online 
Agent Certification Program. This training class does not provide continuing education credits for maintaining a Florida insurance 
license.
Where: Sheraton Plantation Suites (311 North University Drive, Plantation)
Price per session for BLAAIA & LAAIA Members: $45
Price per session non-members: $55

SAVE THE DATE! Register for LAAIA’s Power Lunch Hour Webinar, “Business Income: How Much is Enough?” 
This course dives into the essentials of Business Income insurance: an often misunderstood, undersold product that is key to keeping 
businesses afloat in the wake of disaster. This class is approved for 2 Continuing Education Credits for 20-44, 2-14, 2-15, 2-16, 2-18, 2-20, 
2-33, 2-40, 4-40, 4-41, 4-42, 5-20, 6-20.
Course Level: Intermediate
When: Tuesday, February 27, 2018, 2:00 p.m. - 4:00 p.m.
Fees: Non-Member $25.00, LAAIA Member $19.00
Registration Deadline: Monday, February 26, 2018

Our 5th Annual Broward LAAIA Golf Classic takes place on April 30 at the Lago Mar Country Club (500 NW 127th Ave, Fort Lauderdale). 
Teams and individual golfers and sponsors are needed; contact Event Chairman ANDY PAPPAS, apappas@synergyins.net for further 
information. 

NATIONAL CHAPTER
February Networking Dinner Meeting: Thanks to our guest carrier, Progressive Insurance, for joining our National (Miami-Dade 
County) Chapter for the February networking event. 

SAVE THE DATE! National LAAIA Annual Convention (8/1/2018—8/4/2018)
Reserve your room at the Diplomat Beach Resort by Hilton. Visit LAAIA.com for details, special rates, and further information!

MORNING SESSION
Writing Commercial with Confidence
9:30 to 12:00 p.m. (registration starts at 8:30 a.m.)
Topics to be Covered Include:
•	 Eligibility
•	 Appraisals
•	 PolicyCenter
•	 Activities	in	PolicyCenter
•	 Paying	Online
•	 Agent	of	Record	Change
•	 Building	Update	Requirements

 AFTERNOON SESSION
Agent Recertification
2:30 to 5:00 p.m. (registration starts at 1:30 p.m.)
Topics to be Covered Include:
•	 Maintaining	Your	Relationship	with	Citizens
•	 Customer	Experience
•	 PolicyCenter	Tips	and	Tricks
•	 Guidance	and	Resources
•	 Hurricane	preparation

BLAAIA.com - 954-800-0239

http://blaaia.com/
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In response, many companies are turning to meditation and 
mindfulness for help. And they’re finding mindfulness can boost 
creativity and sharpen focus—two things that employers are eager 
to retain in the “always-on” age.

Others are looking more closely at on-site fitness centers, which can 
facilitate everything from creative fitness classes (like hula hooping, 
ballet barre and kangoo jumps) to five-minute energy breaks that 
can keep employees refreshed and less stressed throughout the day.

3. Napping in the Workplace? Once considered laughable, 
workplace napping is now a concept many employers are embracing 
as a way to give employees a break and boost productivity during 
the workday. 

And for good reason. 
Sleep deprivation 
is a serious issue. 
One RAND study 
estimates sleep 
deprivation costs 
U.S. employers 
roughly $411 billion 
annually. As a result, 
employers are taking 
notice and looking 
for creative ways 
to support their 
employees. 

In the year ahead, I think we’ll see more employers tackling sleep 
deprivation head-on through sleep awareness and education 
programs, as well as incentive programs that track employees’ sleep 
and provide points towards rewards for achieving set sleep goals. 
And yes, we’ll see those nap rooms pop up, too! 

4. Vending Machines Make a Comeback. Another onsite well-
being offering that I see resurging in 2018: vending machines. 
But, we’re not talking about your Father’s vending machines. The 
vending machines of 2018 will include healthy options.

We’re also seeing this in the consumer space with CVS experimenting 
with machines that are filled with vitamins and healthy snacks. 
Expect to see vending machines pop up in an office near you soon 
(if they haven’t already!).

5. The Standing Desk Boom. 2018 will be the year standing desks 
really make inroads in corporate well-being programs. Given 
the lifestyle of today’s average office worker—sitting all day with 
minimal breaks—“sitting” has been labeled as worse than smoking. 
As a result, employers are looking to help employees get a little 

more movement in 
their day.

Research from 
the Society for 
Human Resource 
M a n a g e m e n t 
(SHRM) has called 
the standing desk 
the fastest growing 
employee benefit 
in the U.S. An 
added bonus for 
employers? These 
offerings are easy to 
implement and are 

exactly the types of perks that younger, health-minded workers are 
looking for when they walk through an office during the interview 
process.

This article originally appeared in the November 20, 2017 issue of 
BenefitsPro.com. Reprinted with sincere thanks.

Cont. from page 3.

Your Legacy
Laugh. Communicate. Connect.

Like us at Facebook.com/BrowardLAAIA
Click to go to FB page

Thank you, 
Dr. Margarita Gurri, 
the Red Shoe  Lady, 
from Broward LAAIA!

https://www.facebook.com/browardlaaia/
https://www.facebook.com/browardlaaia/
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AGENT PROVOCATEUR
5 Keys To ‘Insuring’ A Safer 2018
Insurance covers the unexpected — but only if your policies are current

By CHRISTINE G. BARLOW

Most people have great intentions when it 
comes to launching a new year on a strong 
note.

They promise to eat healthier, exercise more, 
make family a priority and maybe even work 
a little less.

Most of these habits may last a few days or 
weeks, but there are some steps everyone 
can take that will have long-range, positive 
implications.

Every policyholder should consider starting 
their year with an evaluation of 
their various insurance policies 
– auto; homeowners; personal 
liability; specialty coverages like 
flood, cyber and earthquake; 
general business liability and the 
like.

Consider what changed over the 
past year — did you sell or buy 
a business, an expensive piece of 
jewelry, collectibles, electronics 
or other items that may warrant 
increased coverage? Was there 
a change in your marital status? 
Did you adopt or add to your 
family in some way? Do you have 
adequate healthcare insurance?

 “The first of the year is the perfect time to 
get your financial house in order, and an 
evaluation of your insurance policies should 
always be part of that effort,” says Chris 
Hackett, PCI’s senior director of personal 
lines policy in a press release.

The devastation caused by multiple hurricanes 
and wildfires demonstrates how quickly 
life can change – especially if someone is 
under- or uninsured. “It’s important to make 
sure you’re prepared for today’s risks,” said 
Hackett. “Updating your insurance policies 
can give you the peace of mind that comes 
with knowing you’re properly covered for any 
unexpected events that may occur in the new 
year.”

An insurance review does not have to be 
complicated if you follow these basic steps:

Step 1 – Talk To Your Insurer
Contact your insurer or agent to set up a 
time to talk about your existing coverage and 
changes that could affect your liability in new 
or different areas. Together you can determine 
coverage limits, new risks such as identity 
theft or cyber attacks, and discuss your plans 
for 2018.

Step 2 – Read Your Policies

Most policyholders don’t read their insurance 
policies until they actually need to use the 
coverage. By then it’s too late to see what your 

deductible is, that your auto policy doesn’t 
cover towing or the cost of a loaner car for 
more than a few days, or that your policy pays 
the actual cash value (the depreciated amount 
of an item) instead of the actual replacement 
cost for items damaged in a flood or fire.

Knowing what type of reconstruction budget 
you have to work with can be the difference 
between using builder grade or custom 
finishes on a house that’s suffered damage, 
or having additional living expenses (ALE) 
covered.

Step 3 – Consider Additional Types of 
Coverage
Some insurance policies must be purchased 
separately from existing auto or homeowners 
policies. Flood insurance, earthquake 
insurance and cyber insurance are just a few 
examples. Flood insurance must be purchased 
at least 30 days before the policy becomes 

effective (meaning you can’t purchase it a few 
days before a hurricane is supposed to hit 
your area).

This could also be a good time to consider 
updating your home inventory so you have 
accurate coverage for your belongings and 
an accurate list of items like works of art, 
collectibles (e.g., stamps, automobiles, 
firearms, paintings, etc.), jewelry and 
antiques. Take photos of each room and save 
them to your cloud for easy access in case of 
a loss.

Step 4 – Do You Need Rental 
Insurance?
If you’ve just moved into your 
first apartment or out of a dorm 
room into an apartment, it 
might be wise to look into rental 
insurance for your belongings. 
Some students may be covered 
under their parents’ homeowners 
policy, but it’s always good to 
verify coverage and limits.

According to PCI, rental 
insurance isn’t terribly expensive, 
ranging from $10-$30 a month to 
cover losses from theft, fire and 
more.

Step 5 – Compare Prices
Today’s apps make it easy to compare prices 
for coverage. Ask your insurer about multi-
policy discounts, possible discounts for a 
clean driving record or other ways you can 
save money on a policy. When comparing 
insurance policies, make sure they offer the 
same levels of coverage.

Checking on your insurance health and 
wellbeing is a worthwhile resolution that can 
benefit you for the entire year. It takes a little 
time and research, but identifying your risks 
early can help manage them before you suffer 
a loss.

This article originally appeared on January 3, 
2018 at PropertyCasualty360.com. Reprinted 
with sincere thanks.
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KNOWLEDGEABLE CITIZENS
Citizens Continues Fight for AOB, 

Litigation Reform
By MICHAEL PELTIER, Citizens Property Insurance Corporation

TALLAHASSEE—The 2018 Legislative session is in full 
swing and Citizens Property Insurance Corporation 
is again urging lawmakers to bolster consumer 
protections by making meaningful reforms to curb 
abuses surrounding assignment of benefits and the 
award of attorney fees in property insurance cases.
 
Again this year, Citizens has joined forces with a number 
of business and consumer groups urging lawmakers to 
address issues that left unchecked will raise premiums 
for most property insurance policyholders for years to 
come.
 
S p e a r h e a d e d 
by the Florida 
Chamber of 
C o m m e r c e , 
the Consumer 
P r o t e c t i o n 
Coalition is 
tracking a 
handful of bills 
traveling through 
the session, 
including HB 7015 by Rep. Trumbull, R-Panama City. 
By taking up the bill during the first week of the 2018 
legislative session, the House of Representatives sent a 
strong message that AOB reform must be prioritized 
this year and can no longer be ignored. The bill, which 
passed the House on an 82-020 vote, is now awaiting 
action in the Florida Senate
 
HB 7015 allows policyholders to rescind an AOB 
contract without any penalty or fee and requires cost 
estimates for work and notices that a vendor intends 
to file a lawsuit against an insurer. It also modifies how 
attorney fees are paid, a key provision for discouraging 
the filing of frivolous lawsuits against insurers over 
inflated, unreasonable claims.
 
AOB abuse has exploded in recent years as more vendors 
and attorneys have used AOB contracts to take control 
of a homeowner’s policy, inflate a claim, then sue an 

insurance company that disputes the bill. The number 
of lawsuits involving an AOB grew from a scant 405 in 
2006 to more than 28,000 in 2016 – an increase of more 
than 6,800 percent. Last year, 20,000 lawsuits were filed 
as of July.
 
“We’re encouraged by the House’s swift action on this 
important piece of legislation,” said Christine Ashburn, 
Citizens Chief of Communications, Legislative and 
External Affairs. “It provides meaningful reforms 
to address the issues of skyrocketing litigation and 

assignment of 
benefit abuse that 
raise rates for our 
customers. We 
urge the Senate 
to consider 
this bill or 
similar versions 
introduced in 
that chamber.”
The negative 
effects of 
this scam are 

reverberating statewide in the form of higher insurance 
rates for consumers. Without AOB reform, owners of 
a $150,000 home can expect their premiums to rise an 
average of 29 percent by 2022, according to the Florida 
Office of Insurance Regulation. This year, Citizens 
customers will see an average increase of 6.6 percent 
statewide and a nearly 10 percent hike in the South 
Florida tri-county.
 
The CPC pushed for the House’s passage of a similar 
bill during the 2017 session, but the measure died in 
the Senate amid pressure from anti-consumer special 
interests. The CPC hopes the House’s quick and decisive 
action on HB 7015 prompts the Senate to take up that 
measure or Senate Bill 62 by state Sen. Dorothy Hukill, 
which also calls for desperately needed common sense 
consumer protections.
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AGENT OF CHANGE
Learn and Move On

By BILL GOUGH, Allstate Hall of Fame Member

What do you do when you make a mistake? Are you like 
many people, who beat themselves up when they make 
an error or a foolish decision?

Does your inner enemy punish you, pointing out other 
mistakes that you may have committed? Despite being 
a positive forward thinking person, this inner enemy 
punishing me was something that I had an issue with for 
many years.  

In around 2010, I was talking—whining, really—to Lee 
Milteer, one of my business coaches and mentors, she 
grabbed me by the arm and said something like, “Bill, 
you are awesome, very successful. You are a great leader 
and marketing whiz. You have got to stop this negative 
self-talk that you occasionally do to yourself. You know 
better than that.”

The key to mental health and well-being is to be able to 

learn from our mistakes and then let go. As humans, we 
are error prone, and we will continue to make mistakes 
for as long as we remain aware and alive.

The key to our well-being is to refrain from focusing on 
what we did or did not do, and instead focus on what we 
should accumulate from the mistake, and what can be 
done to correct it.

Here are some suggestions for learning and letting go.

	 •	 Take	responsibility	when	you	make	a	mistake.	
This will help you seek corrective action. But remember, 
you’re still human.

	 •	 Focus	 on	 what	 is	 to	 be	 learned	 from	 the	
situation. Decide to change your future practices and be 
more focused on what you are doing.

	 •	When	 your	 treacherous	 inner	 mind	 tells	 you	
that you are dumb or other counter-productive nonsense, 
train your mind to recognize that, in the words of self-
help authority Eckhart Tolle, YOU ARE NOT YOUR 
THOUGHTS, and turn off that tape. 

	 •	 Understand	 that	 the	 emotional	 energy	 you	
spend on being unkind to yourself is better spent finding 
solutions to problems that may have been caused by you, 
inadvertently or otherwise.

As humans, we trap ourselves in loops of past behavior 
when we don’t let go. We have control over the choices 
we make. Choose to learn, move on, and let go.

INDUSTRY INSIDER 
Lessons and Consequences of the Historic 2017 Hurricane Season

By JOHN GRAHAM

In the wake of Hurricanes Harvey, Irma, and Maria, the 2017 
hurricane season is projected to be the most expensive in history, 
with total estimated economic losses exceeding $200 billion. 
According to a new report from MacKinsey & Company, each of 
these three major hurricanes are expected to rank among the 10 
most costly insured natural catastrophes on record globally.

To make matters worse, the majority of the losses are uninsured. 
Going forward, determining who will pay for the recovery, along 

with how best to organize recovery funding, will be a major 
operation. In their report, McKinsey & Company researchers 
Erwann Michel-Kerjan and Giambattista Taglioni focus on the 
economic impact the 2017 hurricane season will have on the 
insurance industry, and the industry’s role in this season’s and 
future natural disaster recoveries.

Anticipating the Consequences
Cont. on next page...
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Based on their research, McKinsey & 
Company anticipates that these record-
breaking disasters will have a number of 
effects on the insurance industry. 

Here are the key effects of 2017’s historic 
hurricane season, as outlined by McKinsey 
& Company researchers:
•	 These	disasters	will,	for	most	insurers	
and reinsurers, be a story of earnings 
volatility and not of capital due to the 
record-high surplus of the 
U.S. property and casualty 
industry.
•	 Personal-auto	 and	
b u s i n e s s - i n t e r r u p t i o n 
insurance will be the biggest 
unexpected losses, given 
that flooding is typically 
not covered in homeowners’ 
contracts.
•	 These	 consecutive	
disasters will stress insurance 
operations, including large-
volume claim management 
and loss creeps, due to spikes 
in adjustment expense.
•	 In	 the	 coming	 months,	 insurers	
will likely face a significant consumer 
experience and public relations 
risk. Insurers need to go into crisis-
management mode and deliberately and 
proactively address the risk, starting 
now.
•	 The	 long-term	 impact	 on	 premium	
rates will depend on the willingness of 
investors to recapitalize and continue to 
invest. If investors get scared by a new 
trend of increased losses in the wake of 
natural disasters, rate increases may be 
substantial and contribute to the ending 
of a prolonged soft cycle.

New Tactics for the Future

Tactic No. 1: Ensure resilient operations. 
As part of the fallout from Hurricanes 
Harvey, Irma and Maria, several 
carriers will face challenges regarding 
their operating models and claims 
organizations, McKinsey & Company 
explains. To build the resilience needed 
to convert an operational challenge into 
increased productivity and customer 
loyalty, insurers can utilize ever-advancing 
digital technology, process automation, 
and effective talent deployment.

Tactic No. 2: Seize the opportunity. The 
majority of the total economic losses 
from the 2017 hurricanes are uninsured 
or underinsured. In Texas, the majority 

of residents affected by the flooding from 
Hurricane Harvey did not have flood 
insurance for their homes, since Houston 
and the surrounding areas are not at-risk 
areas, according to FEMA. The figure for 
small-business owners is likely to be even 
worse, who statistically are even less likely 
to have flood insurance. Insurers would be 
wise to work to reach these underinsured 
and uninsured people and businesses. 

Tactic No. 3: Review a public-private 
partnership structure of the flood market. 
There is an on-going national debate on the 

structure of the National Flood Insurance 
Program (NFIP), which is sure to intensify 
as Congress voted to forgive $16 billion of 
the program’s debt in October. McKinsey 
& Co. poses the questions, “Should flood 
insurance be mandatory for all who live in 
flood-prone areas, independent of their 
risk level? Can insurance — public or 
private — be risk-based to signal risk level 
and encourage better risk-management 
practices? What is the role of the private 
sector in increasing the market and 
ensuring more Americans are protected 
financially?”

With the right products and pricing 
strategy, researchers say insurers could 
seize $30 billion to $50 billion in untapped 
revenue just on flood risk insurance. 

“The past year’s virulent hurricane season 
highlights the need for a structural 
answer to the longstanding national 
insurance gap,” the McKinsey & Co. report 
states. “Indeed, the increasing threat 
of catastrophe coupled with the large 
number of uninsured and underinsured 
individuals and businesses creates an 
opportunity, if not a responsibility, for 
insurers and policymakers to act.”

10-Point Executive Checklist

The historic 2017 hurricane season posed 
a question to the insurance industry and 

the country about its readiness for future 
large-scale catastrophes like Hurricanes 
Harvey, Irma and Maria. Researchers 
of the McKinsey & Company report 
offer a 10-point checklist for insurance 
practitioners to reflect on in the wake of 
future natural disasters. They are:
•	 How	 fast	 did	 we	 have	 an	 accurate	
estimate of our losses? Were those 
aligned with our risk appetite and risk 
tolerance?
•	 Are	 we	 satisfied	 with	 our	 claims	
process after the most recent 
catastrophes? How satisfied are our 

customers about their claims 
experience with us? Have we 
actually measured it? How 
has it affected our retention 
rate? How could we improve 
further?
•	 Are	 we	 prepared	 for	
reputation risks? How so? Who 
is responsible and accountable 
for these risks?
•	 Have	 the	 catastrophes	
revealed surprises about our 
underwriting process and 
pricing models? Have our 
underwriters taken more risk 
than we are compensated for?

•	 What	 is	 the	 disaster’s	 expected	
impact on rates? How is that impact 
influencing our underwriting strategy 
for the coming year and our financial 
targets?
•	 How	 can	 we	move	 our	 organization	
from “payer” to “partner” of our clients? 
What new services, capabilities, and 
organizational changes are required to 
do it at scale?
•	 Can	 the	 industry,	 including	
InsurTech, significantly innovate to 
reduce the insurance gap, whether on 
flood/earthquake risk for homeowners 
and small businesses or by developing 
new products dedicated to local or state 
governments?
•	 Would	 we	 support	 some	 states	 in	
establishing an opt-out policy for flood 
risk attached to homeowners and small-
business property insurance?
•	 How	 can	 the	 industry	 act	 together	
more effectively to propose a new 
paradigm for private-public risk 
sharing?
•	 How	 can	 we	 engage	 our	 governing	
board (or equivalent) more proactively 
on these topics?

A version of this article originally appeared 
on January 9, 2018 at PropertyCasualty360.
com. Reprinted with sincere thanks.
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INSURANCE MATTERS
5 Key Insurance Trend Predictions For 2018

By DANIELLE LING

With a new year comes new trends, and 
in 2018, agents and carriers can expect to 
balance emerging digital advances with 
human customer service, Smart Harbor 
says.

A new insurance trends analysis report 
from Smart Harbor, a digital technology 
solutions provider for insurance, 
outlines 5 key predictions for the new 
year. According to the report, in 2018, 
agents will accelerate their adoption of 
digital tools, and agents and carriers will 
enter into stronger partnerships to share 
critical data and analytics to grow.

“As an industry, we have been talking 
about technological evolution for a long 
time. But in 2018, the combination of 
competitive conditions, availability of 
cost-effective technology, and numbers 
of independent agents striving for growth 
and better client service creates the perfect 
storm to drive significant acceleration 
in agent digital transformation,” Jason 
Walker, managing partner of Smart 
Harbor, said in a statement.

“Barriers that once prevented agents 
from implementing digital technologies 
have been removed.”

“Incorporating these technological 
advancements is mandatory for agents 
to compete in the market,” Walker 
added, “but going digital will never 
remove the human element from the 
insurance transaction. Customer service 
is the foundation for agents and they 
will need to navigate how to implement 
these solutions while still providing the 
personal interaction clients demand.”

Based on Smart Harbor’s insurance 
trends analysis, here are the five key 
predictions for 2018:

1. All About the Infrastructure.  We live 
in an on-demand world, driven by instant 
service. Whether the agency is looking to 
grow, expand, or even exit, Smart Harbor 

says having a strong and flexible digital 
infrastructure is critical. This includes 
interactive websites with online chat and 
quoting capabilities, client portals and 
mobile apps, next-generation agency 
management systems, and integrated 
call centers for 24/7 services. Agents will 
be evaluating their infrastructures and 
expanding capabilities and services for 
clients.

2. Move from Closed Loop to Open 
Access. Insurance agents operate in 
many different kinds of environments, 
including regularly accessing multiple 
carrier websites, agency management 
systems, and customer relationship 
management systems. A large portion of 
these applications are closed, meaning 
they don’t allow the free exchange of 
data, forcing agents to spend time on 
manual workarounds and double data 
entry.

In 2018, Smart Harbor predicts agents 
will seek to partner with companies and 
implement tools that can bridge the gap 
between various systems, and choose 
applications that are built on open 
structures — meaning they “talk” to one 
another.

Related: Insurers need strategic shifts to 
compete in a digital world

3. Pursuit of the Paperless Agency. 
In 2018, Smart Harbor data analysts 
predict that more and more agencies will 
finally implement 
e-signature and 
other e-document 
tools in 2018. 
More agencies will 
transition to an all-
digital workflow to 
improve productivity 
and increase 
sustainability. Smart 
Harbor warns this 
move will require 
collaboration with 

carriers and guidance from regulators.

4. Synergistic Partnerships Increasing 
Access to Sales Analytics. The carrier/
agent partnership is about to go beyond 
a provider/seller framework in 2018, 
Smart Harbor researchers say.

Agents gather unique sales data, such as 
target market behaviors, web preferences, 
and specific product interest. This data 
can help carriers improve sales and 
marketing efforts. 

Carriers can return the favor, with 
the technological infrastructure and 
expertise enabling them to provide 
education, training, and best practice 
programs to help agencies improve 
their digital capabilities. In 2019, Smart 
Harbor predicts these two teams will 
develop deeper and stronger partnerships 
that will enable both the carrier and the 
agency to improve sales and grow their 
businesses.

5. Agents Embrace Artificial Intelligence 
(AI). The adoption of artificial 
intelligence (AI) tools will continue to 
become more and more commonplace, 
and in 2018. Smart Harbor analysts say 
agents and agencies will increasingly 
convert to digital technology tools, or 
improve and expand existing practices.

This article originally appeared on 
January 10, 2018 at PropertyCasualty360.
com. Reprinted with sincere thanks.
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NEWSLINE
Florida House Votes 88-15 To Repeal 

No-Fault Car Insurance System
By CHARLES ELMORE 

The Florida House voted overwhelmingly 
on [January 12] to mothball the state’s 
no-fault car insurance system in place 
since the 1970s, sending a clear message 
for the second straight year amid rising 
expectations the Senate will pass its own 
version of repeal this session.

“We will be able to do this at a cost 
reduction to the average driver in Florida,” 
said sponsor state Rep. Erin Grall, R-Vero 
Beach, before the 88-15 vote. “Let’s stop 
putting a Band-aid on something and 
make meaningful change.”

Among House dissenters, state Rep. Julio 
Gonzalez, R-Venice and an orthopedic 
surgeon, said the House plan fails to make 
sure medical providers are compensated 
for treating injuries after accidents. He 
wants “some reliability in reimbursement,” 
and he referred to a competing plan 
working its way through committees in the 
Senate.

Under the House bill, HB 19, drivers 
could save up to $81 a car or collectively 
close to $1 billion, according to a 2016 

actuarial study commissioned by the 
state. That would be a net savings after 
expected premium increases for bodily-
injury liability coverage, which would be 
required at $25,000 a person and $50,000 
an accident under the House plan.

For most drivers, it won’t impose a startling 
new requirement because more than 90 
percent in Florida already carry some level 
of BI coverage, according to regulators. The 
savings come because they will no longer 
have to pay for PIP, whose premiums have 
climbed by double-digit levels in recent 
years even for drivers who never get in an 
accident.

In contrast, drivers’ savings would dry 
up and overall premiums are projected to 
rise after full implementation of SB 150, 
according to a Senate staff analysis. The bill 
by Sen. Tom Lee, R-Brandon, passed the 
Senate banking and insurance committee 
on Wednesday 10-1.

The Senate bill repeals PIP and requires 
bodily-injury liability coverage at amounts 
that are phased in over several years, but 

also requires drivers to 
buy $5,000 of “medical 
payments” coverage 
for a driver’s own 
injuries — no matter 
how much health 
insurance drivers 
already have from 
Medicare, employer 
plans or other sources.

It amounts to “PIP 
version 2.0” and 
preserves a “costly and 
inefficient” system, 

said Mark Delegal, a lobbyist representing 
State Farm, at Wednesday’s hearing.

Both bills would end’s Florida status as one 
of two states that do not require drivers 
to buy bodily-injury liability insurance, 
which covers injuries to others. Instead, the 
state has for nearly half a century required 
motorists to buy $10,000 of Personal Injury 
Protection to cover a driver’s or passenger’s 
own injuries regardless of who is at fault.

Florida drivers pay among the nation’s 
top six highest average car insurance 
premiums, more than $1,200 a year, for 
some of the lowest required coverage 
amounts. Repeal supporters have called 
PIP “a failed social experiment,” and it has 
roiled drivers who already pay for health 
insurance they consider to have better cost 
controls, in what they see as a expensive 
and fraud-prone form of “double taxation.”

A version of this article originally appeared 
on January 12, 2018 at PalmBeachPost.
com. Reprinted with sincere thanks.

BARRY’S INSPIRATIONAL CORNER
By BARRY SANDERS

Stop rushing through life and wishing your days away. Slow down, enjoy 
the time spent sharing your love, kindness and compassion with those 
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Florida Appeals Court, Regulator Reject Policy Language 
Aimed at Curbing AOB Abuse

By AMY O’CONNOR

A Florida appeals court has sided with the state’s 
insurance regulator in rejecting policy language 
filed by a Florida homeowners insurer to restrict 
the use of assignment of benefits.

The decision could have a significant impact on the 
Florida insurance market, as other insurers writing 
homeowners in the state using similar policy 
language may no longer be able to do so.

Insurer representatives say that the Fifth District 
Court of Appeal’s ruling upholding the state 
insurance commissioner’s decision is disappointing 
but not surprising. But what was surprising was 
that the Florida Office of Insurance Regulation 
(OIR) didn’t allow the insurer, Security First, to use 
the policy language in the first place given that the 
regulator has approved the use of similar language 
by other insurers.

OIR disputes that contention, maintaining it never 
formally approved the use of such language by 
other carriers.

Industry lawyers argue that the policy language 
would help stop ongoing assignment of benefits 
abuse that the industry says is leading to increased 
litigation and higher homeowners insurance rates 
in Florida.

Case Impact

Insurance experts contend that OIR is being 
inconsistent in the use of AOB language by insurers.

“The provision that requires all insureds, including 
mortgagees, to approve the assignment does 
exist in other insurance company policies,” said 
attorney Michael Packer, who heads up the Florida 
insurance coverage and bad faith practice group for 
the law firm Marshall Dennehey Warner Coleman 
& Goggin in Fort Lauderdale, Fla.

A handful of other insurers in Florida filed and 
began utilizing similar language back in 2013 when 
Security First filed its endorsements, according to 
filings obtained by Insurance Journal. Nationwide, 
Safe Harbor, ASI, People’s Trust, Tower Hill and 
Olympus currently have the exact or even more 
restrictive policy wording than what Security First 
requested be approved.

Not Over Yet

In a motion for rehearing en banc filed on Dec. 18, 
Security First said it believes the court “overlooked 
or misapprehended the difference between case 
precedent addressing anti-assignment of an 
insurance policy or prohibitions on requiring 
insurer consent of an insured’s assignment of a claim 
with the actual language proposed by Security First 
which had no such insurer consent requirement, 
and was instead designed to protect the rights of 
the mortgagee and co-insureds.”

The insurer has also asked the Fifth DCA to certify 
several questions to the Florida Supreme Court 
related to AOB policy language, and the legality of 
an AOB lawsuit by third parties when all named 
insureds and their mortgage-holder have not 
consented.

A version of this article originally appeared on 
January 10, 2018 at InsuranceJournal.com. Reprinted 
with sincere thanks.
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Latin American Association
of Insurance Agencies 

of Broward County

A G E N T S  H E L P I N G  A G E N T S

Mission Statement:
The Latin American Association of Insurance 
Agencies is an association of insurance 
professionals whose purpose is to protect 
the rights of its member for the benefit of the 
consumer through education, information, 
networking and active participation in the 
political environment and community service.

Fund-raising Events:
Bowl-A-Thon

Golf Tournament
and other events

LAAIA of Broward County
PO Box 17093

Plantation, FL 33318

WWW.BLAAIA.COM

W W W . B L A A I A . C O M

BLAAIA raised over 
$30,000 last year for 

Lifenet4families

Why the LAAIA
The Latin American Association of 
Insurance Agencies was founded 
in Miami in 1969 to unite and 
serve as a voice for independent 
insurance agents. Today, it is 
a strong network composed 
of members of various 
backgrounds and different 
roles in the industry, including 
agents, insurance firms and 
other companies.

As the Association continues to 
grow, the Broward chapter was 
born on September 2010 to serve 
the growing agency market 
in Florida.

The L.A.A.I.A. strives for an Insurance 
environment that is healthy for agents 
and fair for consumers by working on 
the following areas:

LEGISLATIVE

EDUCATION

COMMUNICATION

COMMUNIT Y

SUPPORT NETWORKING

Member Benefits
	Largest Annual Convention in South Florida 

includes an array of educational programs, 
trade fair and social events

	Monthly Network Events: Including dinners as 
part of your annual membership fees

	Legislative advocacy for issues that affect you 
and your business

	Access to more than 200 members, 
representing Insurance Companies as well as 
insurance agents and peers

	Partnership Programs

	Education: Continuing education courses 
approved by the Department of Insurance by 
certified instructors

	Gain visibility and exposure through various 
BLAAIA committees

	Monthly newsletter keeping you informed

	Reduced advertising costs in several industry 
periodicals

	Community projects through charitable 
campaigns

	Reduced member rates on events throughout 
the year

Join Our Team!

Agents like you make this
association a success! I/We certify that the above listed information is true and accurate and that we accept all 

regulations of the constitution of the Latin American Insurance Agencies

MEMBERSHIP COST         (One-time) Initiation Fee + Annual Fee

Agency (Independent Agent/Agency)  $50.00 +$400.00
Legislative Fund (Optional)  $50.00

_______________________________________________________
Credit Card # Exp. Date

___________________ ______________
Billing Zip Code                 Security Code

_______________________________________________________
Signature

_______________________________________________________
Name & Designations

_______________________________________________________
Agency name

_______________________________________________________
Principal License #

_______________________________________________________
Company Website

_______________________________________________________
E-mail

_________________________      __________________________
Phone          Fax

_______________________________________________________
Physical Address

_______________________________________________________

_______________________________________________________
Mailing Address

_______________________________________________________

METHOD OF PAYMENT
£  Check (payable to Broward LAAIA)

£  MasterCard        £  VISA        £  American Express


