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T H E  B R O W A R D  L A A I A

Clarion
R e a c h i n g  O u r  G o a l s  T o g e t h e r !

S E P T E M B E R  2 0 1 8  •  V O L U M E  6  •  N U M B E R  9

September’s showers are an almost daily occurrence and your Broward 
LAAIA officers, directors, and CLARION hope you and your insureds 
are staying safe, and are ready for the storms, in every sense.

We want to take a few minutes to thank everyone who attended our 
Installation Dinner on Friday, August 24, to recognize the achievements 
of our 2017 Board of Directors and install our 2018 Board. There 
was dining, dancing, music and fun at the B Ocean Resort in Fort 
Lauderdale. Along with recognizing our great members, new and 
veteran, we honored the hard work of Dulce Suarez-Resnick, who 
received the association’s Lifetime Achievement Recognition Award.

Thanks again to our 2017 Board and Officers, many of whom have 
volunteered their time this year to take part in the 2018 efforts of our 
association. We can’t get to where we are going without them, or you.

We want to, as ever, recognize and thank our valued sponsoring 
partners, who make our activities possible and who support the efforts 
of our organization with their money and dedicated efforts on our 
behalf. You’ll find their names on the accompanying graphic. Please be 
certain to use their services and products and to encourage your friends, 
associates, and clients to do likewise. 

Stay dry and safe!

Hurricane Season Rolls Into South Florida
By CLIFF DUNN, Editor

Dulce Suarez-Resnick receiving the 
Lifetime Achievement Recognition Award

T H E  B R O W A R D  L A A I A
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The Latin American Asso-
ciation of Insurance Agencies 
(LAAIA) Broward Chapter was 
founded in September 2010. 
LAAIA is an association of in-
surance professionals whose 
purpose is to protect the rights 
of its member for the benefit 
of the consumer through edu-
cation, information, network-
ing and active participation in 
the political environment and 
community service.

LAAIA of Broward County
PO Box 17093
Plantation, FL 33318

WWW.BLAAIA.COM

PUBLISHER 
Cynthia Scott 

EDITOR 
Cliff Dunn 

CREATIVE DIRECTOR 
Niki Lopez

Have visited our Facebook 
group, available to members 
only? It is fun, easy, and a great 
place for encouragement, en-
lightenment, and to celebrate 
our successes and events. We 
welcome your comments and 
suggestions. It’s another privi-
lege of membership! Visit us 
at Facebook.com/Broward-
LAAIA. 

BARRY’S 
INSPIRATIONAL CORNER

By BARRY SANDERS

Ralph Waldo Emerson 
wrote, “In each pause, 
I hear the call.” Take 

the time to enjoy your 
accomplishments and slow 

your train down. If you 
feel guilty about doing this, 

learn to appreciate 
yourself more.

http://
http://
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UPCOMING EVENTS
On Wednesday, October 3, 2018, at 6:30 p.m., join your 
National LAAIA chapter and members for Associates 
Night 2018, a special evening of recognition and gratitude 
to our associate partners for their continued support to 
our association.

WHERE: La Palma Ristorante (116 Alhambra Cir, Miami, 
FL 33134)

COST:

First Associate LAAIA Member: Complimentary

Additional Associate Members and Agency Members: 
$40 
Non Members: $35
Walk Ins: $65

Registration Deadline
Monday, October 1, 2018

Space is limited
To register, please CLICK HERE: 

True Story: Agency 
Revolution client 
Mike Alexander 
bought a 500 policy 
agency around the 
turn of the century. 
This year, he’s 
hitting $3,000,000 
– and gives credit 

to the marketing machine that consistently brings in 
business, week after week after week. 

In this episode of the Connected Insurance Podcast 
you will discover:

•	How	 Mike	 manages	 an	 ‘integrated	 marketing	
system’ that predictably makes his phones ring. 
(You may be surprised that Mike – a savvy direct 

marketer – still unleashes direct mail on certain 
niches. Most impressive: he knows how many leads 
he’ll get before he hits the mailbox!)
•	The	simple	way	that	Mike	changed	his	‘job’	at	the	
agency – and why that triggered an onslaught of new 
business. (Every agent can start this immediately.)
•	The	 powerful	 method	 Mike	 uses	 to	 nurture	 his	
customer base (hint: NO LESS than 12 nurturing 
touches a year) and how his customers respond by 
buying more.

Mike doesn’t hold anything back in this interview, 
providing an insider’s view of his winning insurance 
marketing strategy.

Sharing link to use: https://agencyrev.co/2N8AQzI

DIGITAL CONNECTION
Agency Revolution Integrated Marketing Podcast Link

https://agencyrev.co/2N8AQzI
https://agencyrev.co/2N8AQzI
https://agencyrev.co/2N8AQzI
https://agencyrev.co/2N8AQzI
https://www.cvent.com/events/associates-night-2018/registration-e00a8d0b581f4a2aab1481c638a05637.aspx%3Fi%3D4b2d3796-de16-4740-8ba3-cd5ae83d0cc9%26fqp%3Dtrue
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Summer is here and it’s a great time to enjoy the great outdoors 
and new activities, but it can also be a risky time of year. Take 
time to help educate your insurance clients about warm weather 
dangers and increase public awareness about preventable 
accidents.

A recent National Safety Council (Council) analysis indicates 
that more preventable, accidental deaths occur during the two 
months of July and August than during any other two-month 
period of the year — a trend that includes:

•	 Drowning.
•	 Pediatric	vehicular	heatstroke.
•	 Pedestrian	deaths.
•	 Natural	disasters.
•	 Gun-related	fatalities.

‘Hot Car Deaths’ Now Its Own Category

The Council has added deaths by month — and data around 
some of the issues influencing these deaths — to its Injury Facts 
interactive online database of preventable injuries and deaths. 
While the Council has tracked preventable injury and death 
data for 98 years, this is the first time NSC has made “Hot Car 
Deaths” its own category — something the Council does when 
emerging issues become critically important for the public to 
understand.

“Unfortunately, when we look at accidental deaths, summer 
is not the carefree period we’d like it to be,” said Ken Kolosh, 
manager of statistics at the National Safety Council. “The 
numbers underscore the need for public awareness. We hope 
Injury Facts can help people understand the biggest risks to 
their safety and take the steps needed to ensure no one gets 

hurt.”

Take Inventory of Your Own Safety Risks

Noteworthy issues to pay attention to for the next 
few months include:
•	 Drownings:	Swimming, playing in the water 
or falling in the water claimed 656 lives in July 
alone in 2016, a 108% increase over the yearly 
average and their highest level that year. In total, 
3,786 people died in 2016 from drowning (In this 
instance, “drowning” relates to deaths involving 
non-transport activities and does not include 
drownings from boat-related incidents). Injury 
Facts now breaks down all preventable deaths by 
month, so people understand the biggest risks 
facing them as we move through the calendar year.
•	 Hot	Car	Deaths: Eighteen children have died 

this year after being left in a hot car, and that number is 
increasing almost daily. On average, 37 children younger 
than 15 die this way each year. Aside from adding “Hot Car 
Deaths” as its own category for the first time, Injury Facts 
is updating in real time the statistics, locations, vehicle 
temperatures at the time of death and other information.
•	Pedestrian	Fatalities: Pedestrian deaths start to increase in 
late summer and continue a steady increase through the end 
of the year. Since 2009, pedestrian deaths have risen sharply, 
totaling 7,330 in 2016, according to data from the National 
Center for Health Statistics. For the first time, Injury Facts 
shows where pedestrian fatalities tend to occur, what the 
outdoor lighting condition was like at the time of the death 
and what day of the week the incident occurred.
•	Disaster	 Deaths: There were 44 deaths associated with 
excessive heat in July and August in 2016 — the most 
common disaster of those months. Injury Facts breaks down 
the data by month on an interactive table. Categories include 
floods, excessive heat, fire and winter storms.
•	Gun-Related	 Fatalities:	 Accidental shooting-related 
deaths have remained steady in recent years, totaling about 
1% of all firearm fatalities. By contrast, homicides by gun 
jumped 7% from 2015 to 2016, and July and August are 
peak months. More than 2,600 people were fatally injured 
by a firearm during that two-month period in 2016. For 
the first time, an interactive chart on Injury Facts breaks 
down the data by gender, age and year, and the split between 
intentional and unintentional deaths.

A version of this article originally appeared on July 2, 2018 at 
PropertyCasualty360.com. Reprinted with sincere thanks.

By CLIFF DUNN, Editor

THE INFORMED AGENT
Most Preventable, Accidental Deaths Occur 

in July & August
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AGENT PROVOCATEUR

You’re Covered: Personal Auto Policy Revisions
Several new endorsements meet unique policyholder needs.

Insurance Services Office, Inc. (ISO) is an acknowledged 
leader in writing policy language to cover property and 
liability risks. ISO recently released a revised personal auto 
policy that became effective on September 1, 2018.

This revised policy, and the accompanying endorsements, 
has been specifically crafted to provide for several emerging 
issues such as keyless entry and flying cars, and it also allows 
for some higher limits in areas where prices may be rising. 
These changes were worded specifically to make sure that both 
the insured and the insurer are protected to the fullest intent 
of the policy. The following discussion highlights some of the 
more important changes that ISO enacted in the 2018 version 
of the Personal Auto Policy (PAP).

Defining Coverage Options
ISO is awarding altruistic behavior by enacting changes to 
the public or livery conveyance exclusion, to incorporate an 
exception to the exclusion for coverage when the insured 
owns or operates a vehicle or a “your covered auto” while it is 
being used for volunteer or charitable purposes. This change 
broadens coverage by allowing an insured to recover for 
damages that occur while they are using their vehicle for good. 
The definition of “transportation network platform” used to be 
included in an endorsement and is now included in the PAP.

Previously, the racing exclusion of the ISO form excluded 
liability coverage for the ownership, use or maintenance of a 

vehicle inside a racing facility, 
for competing in, practicing 
or preparing for a prearranged 
racing or speed contest. Some 
organizations, though, have 
started to train drivers in 
educational skill development 
sessions that occur on race 
tracks.

The new version of the PAP 
adds an exclusion for these 
driver skill training or driver 
skill events. Although the 
courses intend to train drivers 
on how to safely execute 
the high-speed maneuvers 
necessary in racing, it is still 
a risk most insurers do not 

intend to cover. Also, the racing exclusion is no longer limited 
to accidents that occur inside a racing facility, so now street 
racing is also excluded.

New	Endorsements
We’ve been saying it for decades “where’s my flying car?” The 
authors of the new version of the PAP have determined that 
the looming issue of flying cars is becoming too close for 
their comfort, so they added in a Flying Car Exclusion. The 
exclusion specifically addresses that there are some unique 
and unforeseeable risks associated with the emergence of 
flying cars or roadable aircrafts. The manual indicates that a 
specialty policy provides better coverage for these vehicles.

Previously the PAP allowed for a basic limit of liability for 
transportation expenses of $20 per day and up to $600. The 
authors of the form have determined that inflation and other 
market influences affect transportation expenses, so they 
have raised that limit to $30 per day with a maximum limit of 
$900 per day. The $30 per day limit is generally supported by 
current trends in the U.S. car rental market.

The new form changes the duties of the insured, now requiring 
the insured to submit, as often as reasonably required, to 
recorded statements. This provision has been included in order 
to help insurers gather 
information about an Cont. on next page 6

By HANNAH SMITH
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insured’s claim. A 
recorded statement 
may be taken at a 

time convenient for both parties; over the phone; allows for 
increased flexibility, transparency and accountability on 
behalf of both parties; and could potentially lead to lowered 
premiums if the increase in insureds’ accountability leads to a 
decrease in insurance fraud.

We all know how much of a pain it is to lose the key fob to 
the car, particularly when a replacement costs – on average 
– about $200. The PAP has a new endorsement allowing for 
replacement of a key fob if it is lost or stolen and, on a per-
vehicle basis, will pay for reasonable expenses incurred for 
services to access a covered car if the key or key fob for that 
vehicle is lost or stolen.

With an increasing number of people considering their pets 
as their “starter children,” the new PAP is very on-trend with 
its new Pet Injury Coverage endorsement. If an insured is 
involved in an accident with the family dog in the front seat, 
the endorsement will provide veterinary expenses or services 

incurred as a result of bodily injury to the pet. This coverage 
only applies if at least one covered car is insured for Other 
Than Collision and Collision Coverages, and the pet is inside 
a covered car at the time of the loss or injury.

Another new endorsement to the PAP is the Child Restraint 
System Coverage Endorsement. Car seats can be expensive, 
and the National Highway Traffic Safety Administration 
recommends that they be replaced after a collision. With the 
new ISO endorsement, the replacement cost of a child restraint 
system would be covered, without a premium payment, in the 
event of an accident.

These are just the highlights of the newly revised personal 
auto form. As always, a thorough reading of the form and 
accompanying manual is necessary to fully understand the 
changes in coverage, but this article highlights specific areas 
of interest.

A version of this article originally appeared on September 4, 2018 
at PropertyCasualty360.com. Reprinted with sincere thanks. 

Cont. from page 7

Ways to Handle Being Short-Staffed 
By BILL GOUGH, Allstate Hall of Fame Member

Life and business are unpredictable. That’s especially true 

of running an insurance agency. Health issues, family 

emergencies, employees quitting, or numerous other things 

can occur at any time.

Sometimes, even with great 

systems and processes in place, 

no matter how well you plan and 

prepare, you end up being short-

staffed.  

When this happens, oftentimes 

people end up spreading 

themselves too thin. The 

business essentially goes into 

triage mode. It can be stressful, 

chaotic and exhausting. 

Productivity may decrease, and morale may plummet.

Strategies need to be 

implemented as soon Cont. on next page 7
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as possible to avoid 

having things get 

too out of hand. The 

show must go on and the farmer has to milk the cows every 

day, as they say. 

Over-Hire	and	Always	Be	Recruiting.	  I learned this the 

hard way. I used to barely have enough staff.  I corrected 

this by scaling up my agency, so we had several members on 

our sales, service, and administrative teams.  

Outside of over-hiring, here are some suggestions for 

handling being short-staffed. 

Prioritize.	 Focus on the things that absolutely must be 

done. Then go from there, step by step. Maybe filing and 

other housekeeping items take a backseat for a while.

Teamwork and Communication. When you are short-

staffed, especially in a small office, it’s all hands on deck. If 

you have a good team in place they can pull together and 

pick up the slack. Make sure you know what your employees 

are doing beyond their job description, as this can give you 

better insight to re-delegate some of the work.

Stay	Positive. While you may feel like waving a white flag 

in defeat, it is imperative that you keep your and your 

employees spirits up. Find humor where you can: laughter 

is a guaranteed stress buster. It is also essential to stay calm. 

Any task can seem impossible when you are in a panic.

Take	 Breaks.	 Yes, your work load may have increased, 

but it is still important to take breaks. Though you may be 

tempted to stay in your office and keep working through 

lunch, you would be better off stepping away for a bit. 

Breathe. Don’t feel guilty. Think of clearing your head as 

part of your job.

Call	a	Staffing	Agency. A temp agency can be an excellent 

resource when you are short-staffed. The temp agency can 

assess your specific needs and find you a talented candidate 

that can fill in for however long the situation requires. If 

you are an Allstate agency owner, you have Extra Hands 

that can help out with answering the phones.

Now, the most important thing you need to do is hold 

regular meetings. If you know that you’re going to be short-

staffed on a certain day, it’s a good idea to hold a meeting 

at the beginning of that day to keep everyone on the same 

page. When its crunch time, you need to function as a 

cohesive unit, so maintaining solid communication is key. 

Some things you might want to discuss include which team 

member(s) won’t be present, which problems you’re likely 

to encounter, and critical tasks that need to be completed 

and how to respond to stressful situations. This should 

hopefully keep your employees from panicking, and 

maximize productivity.

Making sure that you’ve got adequate manpower to keep 

up with demand can seem like a discouraging task during 

the summer with workers on vacation. But by having the 

right game plan in place, you should be able to reduce your 

employees’ stress levels and prevent any major issues from 

arising.

Cont. from page 6

Like us at Facebook.com/BrowardLAAIA
to go to FB page

https://www.facebook.com/browardlaaia/
https://www.facebook.com/browardlaaia/
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INDUSTRY INSIDER

By STEVEN A. MEYEROWITZ 

INDUSTRY INSIDER

FEMA was Overwhelmed By 2017 Hurricanes 
& Wildfires, GAO Findssions

The timing of Hurricanes Harvey, Irma and Maria and the 
California wildfires last year, and the scale of the damages, 
“overwhelmed” the Federal Emergency Management 
Agency (FEMA), according to a new report by the U.S. 
Government Accountability Office (GAO).

Among other things, the GAO found that, at the height 
of FEMA workforce deployments in October 2017, 54% 
of staff were serving in a capacity in which they did not 
hold the title of “Qualified” — according to FEMA’s 
qualification system standards. FEMA officials noted 
that staff shortages, and lack of trained personnel with 
program expertise led to complications in its response 
efforts, particularly after Hurricane Maria.

Challenges	Finding	Temporary	Housing
The GAO also found that federal, state, and local officials 
faced challenges finding temporary housing for disaster 
survivors given the extensive damage to available 
housing in the various locations. For example, given the 
widespread damage in Puerto Rico and lack of hotels and 
other temporary housing, FEMA transported survivors 
to the mainland United States to stay in hotels.

FEMA also used new authorities and procedures to meet 
the need, such as providing Texas as much as $1 billion 
to manage its own housing program. However, the GAO 
said, this approach had not been used or tested in past 
disasters and state officials noted challenges in managing 
the program such as staffing shortfalls. State officials 

further noted challenges 
in coordinating with 
FEMA that led to delays 
in providing assistance to 
survivors.
Related: As hurricane 
season starts, cities still 
await 2017 FEMA aid
In preparing its report, 
the GAO analyzed FEMA 
policies, procedures, 
guidance and data specific 
to disaster response and 
recovery programs. The 

GAO said that it focused on the busiest period of disaster 
response activity for the federal government — August 
2017 through January 2018, with select updates on 
recovery efforts and obtained updates through June 2018.

GAO	Teams	Made	Site	Visits
In October and November 2017, GAO teams made site 
visits to hurricane damaged areas in Texas, Florida, Puerto 
Rico and the U.S. Virgin Islands. At these locations, the 
GAO visited FEMA joint field operation locations and 
interviewed FEMA, Department of Defense, and other 
federal officials about response and recovery operations, 
visited disaster recovery centers, and observed damage.

The GAO also interviewed FEMA officials responsible for 
wildfire response and recovery efforts in California.

Additionally, the GAO interviewed state and territorial 
emergency management officials or their designee in 
Texas, Florida, California, Puerto Rico and the U.S. Virgin 
Islands, as well as officials from eight cities and counties 
in Texas, Florida, and California (selected based on 
their proximity to the disaster impacted areas and their 
availability) to discuss their observations on the federal 
response in their respective jurisdictions.

A version of this article originally appeared on September 
10, 2018 at PropertyCasualty360.com. Reprinted with 
sincere thanks. 
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INSURANCE MATTERS
The Consumer Protection Coalition 

Interactive AOB Guide

The Consumer Protection Coalition today launched 
an interactive digital guide designed to help 
Floridians avoid Assignment of Benefits (AOB) 
abuse that continues to plague consumers across the 
state.

According to the Property Casualty Insurers 
Association of America (PCI), this online tool is 
a one-stop shop where Florida insurance agents, 
companies, policyholders and the general public can 
learn more about AOB and how to avoid contractor 
abuse.

To view the interactive digital guide, please visit 
PCIAA.net/zmag/consumer-protection-coalition.
html.
 
Tips and information highlighted within the 
interactive digital guide include:

·        Type of deceptive contractor tactics
·        How to properly verify damage and get repairs
·        Importance of checking references, getting 
a written contract and never paying contractors 
upfront
·        How the AOB insurance claims scam works
·        Statistics on AOB lawsuits

·        Videos of Floridians 
falling victim to 
contractor fraud
·        Consumer tips 
and additional online 
resources

Raising awareness 
about contractor fraud 
and abuse is critical to 
stopping AOB abuse 
and other scams that are 
hurting hardworking 
Floridians. The more 

people know about these deceptive contractor 
tactics, the better our chances will be to pass AOB 
reform in 2019.’

 The Consumer Protection Coalition warns 
consumers to beware of AOB abuse, especially now 
during hurricane season, which can attract scam 
artists seeking to profit off storms. Homeowners and 
automobile owners should contact their insurance 
agent or insurance company first if they suffer 
damage to their home. They do not need to sign an 
AOB to start repairs and should be leery of vendors 
who pressure them to do so or refuse to do the work 
unless they sign one.

The Consumer Protection Coalition has supported 
commonsense legislation to curb AOB abuse the 
last two legislative sessions and looks forward to 
working with incoming Senate and House leadership 
to pass reform in 2019.

2 WAYS TO HELP:
1.    SHARE this message with your friends and 
family.
2.				SIGN	the	petition	to	stop	AOB	fraud	and	abuse.

http://www.pciaa.net/zmag/consumer-protection-coalition.html
http://www.pciaa.net/zmag/consumer-protection-coalition.html
http://www.pciaa.net/zmag/consumer-protection-coalition.html
http://bit.ly/2OpMDai


C
LA

RIO
N

 + 10 

10

OIR Receives Annual Workers’ Compensation Rate 
Filing

TALLAHASSEE — The Office of Insurance Regulation 
(OIR) has received the 2019 Florida workers’ 
compensation rate filing by the National Council on 
Compensation Insurance (NCCI), which proposes 
a statewide average premium decrease of 13.4%. The 
new rates would become effective January 1, 2019.

As always, OIR will review the filing to ensure the 
proposed changes are not excessive, inadequate or 
unfairly discriminatory and evaluate its potential 
effects on the insurance marketplace and employers, 
who are required by law to carry this insurance on their 
employees. A public rate hearing will be conducted in 
October.

NCCI is a licensed rating organization authorized to 
make rate filings on behalf of workers’ compensation 
insurance companies in Florida. For more information 
about the filing, read the NCCI 2019 Filing Summary. 

With	 Approach	 of	 Gordon,	 Florida	
Insurance	Chief	Warns	of	AOB	Scams 

By AMY O’CONNOR

Florida’s top insurance regulator has issued a warning 
to residents facing damage from Tropical Storm 
Gordon,	 the	first	major	 storm	 to	 impact	 the	 state	 in	
the 2018 Hurricane Season.

Florida Insurance Commissioner David Altmaier, an 
outspoken critic of ongoing assignment of benefits 
abuse happening in the state, urged consumers to read 

and understand any documents they could sign in 
Gordon’s	aftermath.

“As Floridians evaluate damages to their homes and 
property	 following	 Tropical	 Storm	 Gordon,	 it	 is	
vital they understand exactly what they are signing,” 
Altmaier said.

The AOB problem in Florida stems from unlicensed 
water remediation and roofing contractors who have 
homeowners sign over their insurance policy rights 
in exchange for needed repairs to their homes. The 
contractors, typically working with an attorney, file 
inflated or fake claims, and then pursue lawsuits 
against insurers when those claims are disputed or 
denied. Because of Florida’s one-way attorney fee 
statute, insurers are left footing the bill for the inflated 
claims and the attorney fees if the insurer is found to 
have underpaid the claim by any amount.

Carriers across the state have seen an increase in 
litigation because of these inflated claims. According 
to the Florida Department of Financial Services, there 
were 405 AOB lawsuits across all 67 Florida counties 
in 2006, and by 2016 that number had risen to 28,200.

Citizens, the state-run insurer of last resort, has borne 
the brunt of the abuse. It reported in its 2019 rate 
hearing in June that it would spend $70 million this 
year defending AOB-related litigation – equal to 17 
percent of its total premium.

“AOB abuse has contributed to rising insurance 
rates and in some cases, unscrupulous contractors 
have left homeowners with unfinished repairs, liens 
against their homes 
and uncovered 

OIR Receives Annual Workers’ 
Compensation Rate Filing

Cont. on next page 11

http://bit.ly/2CX4xju
http://bit.ly/2CX4xju
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repair expenses,” 
Altmaier added. 
“ H o m e o w n e r s 

are encouraged to review any documents they are 
asked to sign and use caution when signing an AOB. 
Consumers can always file a claim directly with their 
insurance company to maintain control of the rights 
and benefits provided by their insurance policy when 
resolving a claim.”

Consumer awareness is now a key strategy of Florida 
regulators and consumer advocates, as reform efforts 
have failed in the Florida Legislature for the last several 
years.

Florida Chief Financial Officer Jimmy Patronis also 
issued a warning to consumers to protect themselves 
against	fraud	in	Gordon’s	wake.	He	has	also	activated	
the Florida Department of Financial Services Disaster 
Fraud Action Strike Team (DFAST) for the 2018 
hurricane season. Patronis formed DFAST during the 
2017 hurricane season in an effort to temper abuse 
during post-hurricane recovery efforts. The strike 
team consists of trained insurance fraud investigators 
with specialized knowledge of property & casualty 
fraud and workers’ compensation fraud.

A version of this article originally appeared on 
September 5, 2018 at InsuranceJournal.com. Reprinted 
with sincere thanks. 

State	Farm	Buys	Naming	
Rights	For	NFL,	NBA	Stadiums
By EBEN NOVY-WILLIAMS

BLOOMBERG	—	 One	 of	 the	 sports	 world’s	 biggest	
advertisers, State Farm doubled down this week, 
buying the naming rights for the home venues of the 
Atlanta Hawks and Arizona Cardinals.

State Farm Arena and State Farm Stadium, 
commitments of 20 and 18 years respectively, are 
the insurance giant’s answer to a rapidly changing 
media landscape. Long reliant on network television 
advertising, State Farm is seeking new, more permanent 
ways to promote itself.
Digitization & reaching millennials

“Our world has changed,” said Rand Harbert, State 
Farm’s Chief Agency and Marketing Officer. “We have 
depended so much on traditional media here, and it’s 
been good to us, but as traditional media continues 
to change, and we’ve been a part of that change, so 
too does digitization and how you reach millennial 
customers.”

Digital advertising, which gives companies a more 
targeted approach, is good for winning new customers. 
Harbert needed new ideas for brand promotion. 
Alongside suggestions like a blimp partnership and a 
bigger push into esports, his team proposed buying the 
naming	rights	for	the	Atlanta	and	Glendale	venues.

There are only a few companies that have their name on 
multiple buildings in the major U.S. leagues (American 
Airlines, Mercedes-Benz), and none announced those 
commitments in the same week. State Farm wouldn’t 
say how much it agreed to pay, but it’s not unusual for 
naming rights in areas like these to fetch $10 million 
a year or more, which would make State Farm’s 
commitment worth well more than $300 million.

Harbert’s marketing budget isn’t changing. To offset 
the costs, State Farm will be doing less advertising 
across television, radio and print. Harbert said the 
average consumer “won’t really notice the changes.”

State Farm also has its name on a small arena in 
Hildalgo, Texas (a contract it doesn’t plan to renew), 
and the arena at the University of Illinois, 50 miles 
from its Bloomington headquarters.

Now the company’s brand will have a larger presence 
in two cities where it has regional hubs. Harbert 
said State Farm likes the idea of having increased 
representation in two different time zones and in the 
country’s fastest-growing league (NBA) and its most 
popular (NFL).

“The fact that these came open, in two leagues and 
two markets that we care about, really was a luck and 
timing thing,” Harbert said.

This article originally appeared on September 6, 2018 at 
Bloomberg.com. Reprinted with sincere thanks.

Cont. from page 10
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Latin American Association
of Insurance Agencies 

of Broward County

A G E N T S  H E L P I N G  A G E N T S

Mission Statement:
The Latin American Association of Insurance 
Agencies is an association of insurance 
professionals whose purpose is to protect 
the rights of its member for the benefit of the 
consumer through education, information, 
networking and active participation in the 
political environment and community service.

Fund-raising Events:
Bowl-A-Thon

Golf Tournament
and other events

LAAIA of Broward County
PO Box 17093

Plantation, FL 33318

WWW.BLAAIA.COM

W W W . B L A A I A . C O M

BLAAIA raised over 
$30,000 last year for 

Lifenet4families

Why the LAAIA
The Latin American Association of 
Insurance Agencies was founded 
in Miami in 1969 to unite and 
serve as a voice for independent 
insurance agents. Today, it is 
a strong network composed 
of members of various 
backgrounds and different 
roles in the industry, including 
agents, insurance firms and 
other companies.

As the Association continues to 
grow, the Broward chapter was 
born on September 2010 to serve 
the growing agency market 
in Florida.

The L.A.A.I.A. strives for an Insurance 
environment that is healthy for agents 
and fair for consumers by working on 
the following areas:

LEGISLATIVE

EDUCATION

COMMUNICATION

COMMUNIT Y

SUPPORT NETWORKING

Member Benefits
	Largest Annual Convention in South Florida 

includes an array of educational programs, 
trade fair and social events

	Monthly Network Events: Including dinners as 
part of your annual membership fees

	Legislative advocacy for issues that affect you 
and your business

	Access to more than 200 members, 
representing Insurance Companies as well as 
insurance agents and peers

	Partnership Programs

	Education: Continuing education courses 
approved by the Department of Insurance by 
certified instructors

	Gain visibility and exposure through various 
BLAAIA committees

	Monthly newsletter keeping you informed

	Reduced advertising costs in several industry 
periodicals

	Community projects through charitable 
campaigns

	Reduced member rates on events throughout 
the year

Join Our Team!

Agents like you make this
association a success! I/We certify that the above listed information is true and accurate and that we accept all 

regulations of the constitution of the Latin American Insurance Agencies

MEMBERSHIP COST         (One-time) Initiation Fee + Annual Fee

Agency (Independent Agent/Agency)  $50.00 +$400.00
Legislative Fund (Optional)  $50.00

_______________________________________________________
Credit Card # Exp. Date

___________________ ______________
Billing Zip Code                 Security Code

_______________________________________________________
Signature

_______________________________________________________
Name & Designations

_______________________________________________________
Agency name

_______________________________________________________
Principal License #

_______________________________________________________
Company Website

_______________________________________________________
E-mail

_________________________      __________________________
Phone          Fax

_______________________________________________________
Physical Address

_______________________________________________________

_______________________________________________________
Mailing Address

_______________________________________________________

METHOD OF PAYMENT
£  Check (payable to Broward LAAIA)

£  MasterCard        £  VISA        £  American Express


